
Your company has the opportunity to be a part of the region's premier green building event this Fall at the 
University of Washington in Seattle. Inspire, educate and connect with with industry leaders and enthusiasts. 

Friday, Oct 26: The event kicks o� with the 12th annual Green Building Slam, featuring 10 fast-paced, 
mind-blowing presentations on some of the most innovative building projects in the Paci�c Northwest. Topics 
range from ultra-e�cient tiny homes to impressive multifamily apartments. Networking before and after!

Saturday, Oct 27: The enthusiasm spills over into an all-day Summit with compelling keynote speakers, 
conference tracks and tradeshow networking. The theme for 2018 is Healthy E�cient Housing for All.

This year, the Guild has the ambitious goal of a SOLD OUT event! We’re investing in additional marketing so 
that we can ultimately grow this successful event to an even larger venue in 2019. This means added bene�ts 
and value for for our sponsors, at no additional cost. Please review the bene�ts and let us know which level �ts 
your needs. Amplify your reach by sponsoring both days as a “Combined” sponsor.

SPONSOR BENEFITS DEPENDENT ON LEVEL

Logo
Placement

Linked in our 
e-newsletters and on 
our website, 
prominently printed 
on event promos, 
and projected 
onscreen in the 
gathering halls and 
event rooms.  

Tickets &
Seating

Free tickets waiting 
at registration and 
special front-row(s) 
seating at select 
presentations for you 
and your guests.

Co-Branded
Paid Ads

NEW THIS YEAR! The 
Guild will cost-share 
select paid ad 
opportunities with 
high-level sponsors: 
50% with Presenting 
or Premier, and 30% 
with Sustaining 
sponsors.

Day-of
Promo

Placement of your 
cards, brochures 
and/or promo 
materials in 
high-tra�c locations, 
and a limited 
number of 3- 6- and 
8-ft table spaces at 
our tradeshows. 

Social Media
& Sharing

Posts and mentions 
about your company’s 
accomplishments on 
Guild social media 
pages and in our 
e-newsletter.

The Northwest EcoBuilding Guild is an indispensable resource 
for anyone interested in healthy energy e�cient homes. We are 
a community of architects, builders, suppliers and homeowners 
with a Mission to transform the built environment for long-term 
sustainability through leadership in education.



Premier          Presenting     Sustaining      Supporting      Contributing       Ally

Social Media Post/Mention(s)

Complimentary Ticket(s)

Program Recognition

Collateral on Shared Table in 
Rooms and/or Tradeshow

Collateral at Registration Table

Verbal Recognition at Event

Table at Tradeshow

$3,500
$2,100
$1,600

$2,500 
$1,650
$1,100 

$1,500
$1,000
$500

$750
$500
$250

$450
$350
$100

BENEFITS

SPONSORSHIP LEVELS

Combined Pricing:
Summit-Only:

Slam-Only:

Poster Logo Placement

Co-Branded Paid Advertising

E-Newsletter Mention(s)

Natural Awakenings Ad(s)

Round Table Hosting

Speaker Introduction

200-Word Pro�le Story

There’s only 
one sponsor 
at this level! 
Includes two 
6-ft tables on 
both days, 
largest logo 
on posters, 8 
Slam tickets, 
4 Summit 
tickets, 50% 
co-branded 
ads deal, and 
the most 
prominent 
advertising 
across the 
board, 
including 
your logo in 
all event 
emails.
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MORE
DETAILS

Choose this 
level to 
sponsor only 
one day. 
Includes one 
8-ft table on 
sponsored 
day, large 
logo on 
posters, 3 
Slam & 1 
Combo 
ticket or  3 
Combo 
tickets, 1/6 
page ad in 
Natural 
Awakenings, 
and 50% 
co-branded 
ads deal.
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Includes one 
6-ft table on 
sponsored 
day(s), 
medium logo 
on posters, 4 
Slam or  2 
Combo 
tickets. 
Combined 
sponsors get 
a larger logo, 
4 Slam and 2 
Combo 
tickets, 4 
dedicated  
social posts, 
2 email 
mentions, 
and 30% 
co-branded 
ads deal.

Includes 
small logo 
on posters, 
collateral on 
registration 
table, and 3 
Slam tickets 
or 1 Combo 
ticket. 
Summit-Only 
sponsors get 
a 1/2 table at 
the Summit. 
Combined 
sponsors get 
4 Slam 
tickets, 1 
Summit 
ticket, and 2 
dedicated 
social posts.

Includes 
smallest logo 
on posters, 
collateral on 
tradeshow 
table, shared 
social post, 
and 1 or 2 
Slam tickets.  
Combined 
sponsors get 
a larger logo,  
3 Slam 
tickets and 2 
shared social 
posts.

Recogintion 
in program 
(no logo), 
collateral in 
one presen-
tation room, 
shared social 
post, and 1 
Slam ticket.  
Combined 
sponsors get 
2 Slam 
tickets, and 
collateral 
also on 
tradeshow 
table.

Goal of 700+ 
attendees across 

2 days

40% of 
attendees are 

business owners 
or managers: 

perfect for B2B 
promo!
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NORTHWESTGREEN.ORG
More event details at:


